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Abstract— Mobile Banking refers to providing of 

banking and financial services with the help of 

mobile devices. It is a term used for execution 

balance checks, account transaction, payments etc. 

The one hand of mobile banking is accompanying 

with customers and on the other hand, it is 

accomplished of other firms that are dynamic in the 

field of electronic commerce, provide effective 

financial services. In recent years, market alignment 

has changed to customer orientation. After 

understanding the importance of the real-time use of 

different channels of banking and financial 

companies has been focusing on mobile banking. 

Mobile banking is one of another possibility 

frequency available to customer for quick and 

effectual service at anytime and anywhere. 
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I. INTRODUCTION  

Mobile banking is the performance of making 

monetary businesses on a mobile convenient. It is 

appropriate in today’s digital natives with many 

banks notable apps. The ability to check the deposit, 

to pay for goods, to transfer money, etc.  Still, 

establishing a sheltered connection before logging 

into a mobile banking app is important. Mobile 

banking is generally existing on a 24-hour derivation. 

Some financial institutions have limitations on which 

accounts may be get into through mobile banking, as 

well as a limit on the amount that can be transacted. 

Mobile banking is in need of on the accessibility of 

an internet or information connection to the mobile 

trick.  

II. OBJECTIVES  

 To study about the welfares and restrictions of 

mobile banking.  

 To identify the problems challenged by the 

customers through mobile banking.  

 To see the future scenarios of mobile banking 

in India.  

 To give suggestions for upgrading 

 

 

III. REVIEW OF LITRETURE  

The earliest mobile banking services used as SMS. 

Later in 1999, After the introduction of mobile web in 

first European bank provided mobile banking facility 

to its customers. With improvements in web 

technologies more banks start mobile web-based 

services. Mobile banking has been making known to 

as a prototypical of e-banking make available 

customers who need only a mobile phone. The 

development of mobile banking continues as the 

following:  

 The introduction of GPRS technology in 

late 1999 and in 2000  

 The introduction of Personal Office 

Mobile Services  

 The introduction of mobile money (In 

2000) 

 The introduction of Third Generation 

Mobile (In late2001) 

 

FAVOUR OF MOBILE BANKING  

 Decreased infrastructure costs: Banks do 

not have to maintain many physical 

branches. If supplementary customers 

succeed banking through their mobile 

phone. For the monetary organization, 

this means a decrease in overhead 

expenses.  

 Efficient utilization of experts and human 

capital: Financial institutions can 

concentrate their limited mere of banking 

and financial professionals and use these 

experts to service customers no matter 

where customers are located. For the 

financial institution, this means 

maximum exploitation of high-cost 

human capital. For the customer, this 

means more admission to banking and 

financial experts from the comfort of the 

customer’s home. 

 Document sharing and assistance with 

other digital banking services: For the 

commercial foundation and the buyer, 

this means that more problematical, 

appearance transactions that take in side-

by-side editorial review can now be done 

from wherever the customer is located. 
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 Enhanced security over telephone 

banking: Mobile phones now often 

include expression-gratitude know-how, 

fingerprint scanners, and even iris 

scanners. For both the financial 

institution and customer, this means 

smaller amount illustrations of negotiated 

data and scheme. 

 Increase in accessibility to underserved 

customer segments: Mobile banking 

permits those with strain in get into 

branch locations the ability to enjoy 

banking services. This includes those 

with physical-mobility restrictions or 

people who live in rural locations, far 

from a physical branch. 

UNFAVOUR OF MOBILE BANKING  

 Inability to deal with cash: Of course, 

one is unable to make cash withdrawals 

or a cash deposits with a mobile phone 

Though, this disadvantage is moderated 

by the fact that payments are fluctuating 

towards cashless, mobile-based payments 

or cryptocurrency-supported 

connections.  

 Transactions lost the “human touch”: 

when took place over mobile apps, or, in 

the same way, banking transactions that 

required human collaboration could not 

be completed over mobile apps. 

However, these “shortcomings” of 

mobile banking are basically deleted by 

the occurrence of face-to-face, mobile 

video-banking equipment. 

 

HINDRANCE FOR CUSTOMERS 

 Not sure for the safety of transactions 

 Mobile security  

 Network availability 

 Heavy charges for transactions  

 E-mail and web security 

 Identity theft  

 Literacy of people in rural areas  

 Not aware of new innovation  

 Handset operate ability 

 Application distribution 

 Inadequate guidance 

MOBILE BANKING - CURRENT SCENARIO  

 Mobile Network Workers and Large 

Commercial Stocks Co-Venture: With the 

popularity of teamwork between mobile 

network machinists (MNO’s) and banks aware 

up to the promise of financial attachment, the 

Reserve Bank of India and Telecom 

Regulatory Authority of India have declared 

that they will correspond and coordinate with 

each other to avoid any form of constancy 

struggle. Many large Indian banks have 

partnered with large mobile network 

operations (MNO’s) and handset vendors to 

facilitate their connection through mobile 

channel by providing access to financial 

services.  

 Under-banked and Un-Banked Population: 

Almost half of the country’s residents is 

unbanked. The large section of the Indian 

population not just in rural areas but also in 

many sectors of urban markets, offers a large 

available market with a fabulous business 

likely.  

 Demographic Factor: In India the population 

of youth (between the ages of 14-29) is the 

largest youth population globally, which is 

around 27% of the total 1.2 billion. Moreover, 

adding the age group of 30-44, the percentage 

is 47%. %. Apart from the enormous size of 

this part, they are among those who are the 

early adopters of latest technology and new 

services, which presents a huge opportunity 

for e/m-banking service providers. It has been 

detected that for the widely held, access to 

commercial services is a domestic need, and 

not only a separate need, and if the account 

holder is unexperienced, other members of the 

family are practiced adequate to complete 

transactions and use automatic or mobile 

banking services. 

SUGGESTIONS 

 The banks must expand its service 

quality in relations of communication, 

sensitivity, reliability and understanding.  

 To provide various functioning modes 

for advertising schemes communication 

with the customer, more truth in billing, 

financial safekeeping and privacy in 

transactions. 

 If the banks want to increase the service 

quality it should develop level of services 

in punctuality, transparency and 

responsibility, quality of customer’s 

service, safety and discretion of 

transaction, No. of queues in bank 

branches, 24 hours’ services to the 

customers, personalized attention to 

customers, necessary information to 

customers, learns the specific necessity 

of customers. 

 Set standards for on-be accommodated 

mobile banking customers  

 Set standards for industry agreements 

between banks and MNO’s for handling 

customer criticisms.  

http://www.ijrar.org/


© 2019 IJRAR June 2019, Volume 6, Issue 2                              www.ijrar.org  (E-ISSN 2348-1269, P- ISSN 2349-5138) 

IJRAR1AUP012 International Journal of Research and Analytical Reviews (IJRAR) www.ijrar.org 54 
 

IV. CONCLUSION 

 Mobile banking is a classification that 

allows customers of a commercial 

establishment to bearing a number of 

financial transactions through a mobile 

device such as a mobile phone or 

personal digital subordinate.          

 Banking apps can make bill paying and bank 

account management amazingly proper, but 

the risk of identity theft is a major 

shortcoming. Opportunely, it’s easy to avoid 

most of the drawbacks with common-sense 

solutions like strong password protection and 

secure connections. By protecting these 

security tips in thoughts, you can enjoy a pain-

relieving mobile banking practice. 
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