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Abstract

The Digital India programme, launched in 2015, has revolutionized digital infrastructure and fostered the
adoption of technology, profoundly redefining access to financial services across the country. This study
explores the programme's impact on the personal financial planning practices of senior citizens in Bengaluru
City, Karnataka, highlighting their adaptability and the unique challenges they face in navigating the digital
financial landscape. The research examines the influence of digital literacy initiatives, government schemes,
and the adoption of digital financial platforms on the financial behaviors of seniors, while addressing
challenges such as the digital divide, cyber security concerns, and the complexity of digital tools. Employing
an exploratory research design and a positivist philosophy, the study collected primary data through structured
surveys and analyzed the data using correspondence analysis. The findings revealed three distinct dimensions
of digital adoption among senior citizens: overall digital engagement, financial literacy and risk tolerance, and
trust in digital financial platforms. The study highlights the importance of targeted interventions, such as user-
friendly digital platforms, digital literacy workshops, and trust-building campaigns, to promote inclusive
access to financial services for senior citizens.
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Introduction

Launched in 2015, the Digital India programme embodies a transformative vision to create a digitally
empowered society and knowledge-driven economy. By revolutionizing digital infrastructure and fostering
the adoption of technology, it has profoundly redefined access to financial services across the country. This
study delves into the programme's impact on the personal financial planning practices of senior citizens,
highlighting their adaptability and the unique challenges they face in navigating the digital financial landscape.
The adoption of digital financial services by senior citizens has been influenced by several current trends,

including increased digital literacy programs, the growing use of online banking and mobile payments for

IJRARLEAP026 | International Journal of Research and Analytical Reviews (IJRAR) www.ijrar.org | 192



© 2025 IJRAR April 2025, Volume 12, Issue 2 www.ijrar.org (E-ISSN 2348-1269, P- ISSN 2349-5138)
their convenience, and the emergence of financial planning apps offering tailored solutions like retirement

planning and investment tracking. Government initiatives such as the Pradhan Mantri Jan Dhan Yojana
(PMJDY) and Atal Pension Yojana (APY) have further advanced financial inclusion for this demographic.
However, significant issues remain, such as the persistent digital divide, cyber security concerns, the
complexity of digital tools, and challenges posed by age-related health and cognitive issues. The Digital India
programme has significantly transformed the financial landscape of the country, promoting the adoption of
digital technologies and financial tools to enhance accessibility and inclusivity. However, senior citizens, a
demographic often characterized by limited digital literacy, traditional financial practices, and age-related
challenges, face unique barriers in leveraging these advancements. While the programme aims to empower
individuals through improved access to online banking, mobile payments, and financial planning platforms,
issues such as the digital divide, cybersecurity risks, and the complexity of digital interfaces continue to hinder
their adoption among seniors. This research seeks to examine the extent to which the Digital India programme
has influenced the financial planning behaviors of senior citizens, identifying the key benefits, challenges, and

opportunities for greater inclusion and adaptability in this demographic.

Objectives of the Study
The following are the objectives of the study:
1. To assess the impact of digital literacy programs on the financial planning behaviors of senior citizens.
2. To evaluate the adoption of digital financial platforms, including online banking, mobile payments,
and financial planning apps, among senior citizens.
3. Toidentify the challenges faced by senior citizens in adopting digital financial tools, including digital
divide, security concerns, and complexity of platforms.
4. To examine the role of government initiatives, such as PMJDY and APY, in promoting financial

inclusion among senior citizens.
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This research examines the impact of the Digital India programme on the personal financial planning of senior

citizens in Bengaluru City, Karnataka. It explores the influence of digital literacy initiatives, government
schemes, and the adoption of digital financial platforms, such as online banking, mobile payments, and
financial planning apps, on the financial behaviors of seniors. The study also addresses challenges, including
the digital divide, cyber security concerns, and the complexity of digital tools, while evaluating the

effectiveness of local training and support programs in overcoming these barriers.

Literature review

Digital literacy programs play a crucial role in familiarizing individuals with the functionalities of various
financial tools. For instance, research shows that training in budgeting apps such as Mint and YNAB (you
need a budget) has markedly improved users' capacity to manage income and expenses (Kirkpatrick &
Tarasuk, 2020). These programs also emphasize financial planning and budgeting, equipping participants to
create and maintain budgets using digital tools. Training in secure online banking, mobile payments, and e-
wallets has been shown to alleviate apprehensions toward digital tools, fostering their adoption (Chawla &
Joshi, 2021). Digital literacy initiatives are particularly impactful in bridging the digital divide, especially
among marginalized communities with limited access to traditional financial services. However, challenges
remain, including sustaining engagement among older adults and low-income groups. Future efforts should
prioritize designing inclusive programs that address diverse learning needs and the rapidly evolving landscape
of digital finance technologies (Martin & Grudziecki, 2020).

Digital literacy plays a pivotal role in enhancing individuals' ability to plan and manage financial activities.
The connection between digital financial literacy and financial behaviors is crucial, with studies indicating
that higher digital literacy correlates with improved financial decision-making and management skills. This
relationship has been consistently supported by research, emphasizing the importance of digital tools in

improving financial literacy and behaviors.

Numerous studies have demonstrated a positive correlation between digital financial literacy and improved
financial behaviors. For instance, research indicates that individuals with higher levels of digital financial
literacy are better equipped to manage essential financial tasks, such as budgeting, saving, and investing (Jose
& Ghosh, 2024). Digital programs, including mobile apps and online courses, are particularly effective in
enhancing financial literacy. Key components of digital financial literacy include awareness and control over
digital financial products, an understanding of potential risks, and knowledge of consumer rights. These

elements are crucial for effective financial management (Prykaziuk & Khodakivska, 2023).

The adoption of digital payment systems has accelerated globally, driven by government initiatives and
consumer demand. For instance, India has actively promoted cashless transactions through various digital
instruments, including mobile payment applications, as part of its broader digital economy strategy (Shailza
& Sarkar, 2019). Digital literacy plays a crucial role in enhancing individuals' confidence and ability to plan

and manage financial activities effectively, particularly as financial services increasingly transition to digital
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platforms. It encompasses awareness of digital financial products, an understanding of potential risks, and

knowledge of consumer rights, with research showing that higher levels of digital literacy significantly

improve financial decision-making capabilities (Prykaziuk & Khodakivska, 2023).

Accessing digital financial tools remains challenging for marginalized groups, particularly older adults and
women in developing regions, due to a combination of technological, educational, and socio economic
barriers. Limited internet access, especially in rural areas, restricts connectivity, while the absence of devices
such as smart phones or computers further hinders engagement with digital platforms (Nghargbu & Jumare,
2024; Chauhan & Sharma, 2024). The Pradhan Mantri Jan Dhan Yojana (PMJDY), launched in 2014,
represents a cornerstone initiative of the Indian government aimed at achieving financial inclusion by
extending affordable banking services to underserved populations. Several studies have assessed its impact,
revealing a mixed landscape of achievements and challenges. While the scheme has significantly increased
access to banking, with over 31 crore accounts opened, issues such as limited financial literacy, inadequate

bank branch coverage, and regional disparities persist (Nimbrayan et al. 2018; Bhole, 2020).

Government-led programs have played a pivotal role in assisting senior citizens in adopting digital financial
tools. Research highlights the importance of targeted educational initiatives and e-government programs in
bridging the digital divide (Khalid et al. 2024).

Research Methodology

The research was grounded in a positivist philosophy, emphasizing objectivity and the use of quantitative
methods to uncover measurable relationships within the data.

Primary data were collected through structured surveys distributed to senior citizens aged 60 and
above.Secondary data sources, such as government reports and academic studies related to the Digital India
program, were also analyzed to provide contextual background and support the primary findings. The
collected data were analyzed using correspondence analysis, a multivariate statistical technique well-suited
for exploring relationships between categorical variables. This method enabled the identification of three key
dimensions: overall digital engagement, financial literacy and risk tolerance, and trust in digital financial
platforms. The analysis further categorized respondents into distinct clusters based on their scores across these
dimensions. Supplementary descriptive statistics and visualizations, such as heatmaps and cluster plots, were
utilized to enhance the interpretability of the results.
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Discussions and results
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The trend analysis revealed a marked increase in online searches related to personal financial planning among
senior citizens in India following the launch of the Digital India program. This indicated that the program'’s
initiatives to improve digital literacy and infrastructure had empowered older adults to explore and utilize
online resources for financial management. Furthermore, the analysis identified a growing interest in topics
such as online banking, investment options, and retirement planning, reflecting a shift toward digital financial
strategies among this demographic. However, the findings also underscored a persistent gap in the
comprehension and application of advanced financial tools and technologies, highlighting the need for
targeted initiatives to address the specific challenges faced by senior citizens in navigating the digital financial

environment.
Correspondence Analysis

The correspondence analysis conducted in this study provided valuable insights into the varying degrees of
senior citizens' engagement with digital financial tools under the Digital India program. Three primary
dimensions emerged from the analysis, each reflecting distinct aspects of digital adoption. These dimensions

revealed critical factors influencing the inclusion and adoption of digital financial services among older adults.

The first dimension represented overall engagement with the Digital India program. It highlighted the general
awareness and adoption of digital financial planning tools. Individuals with high scores on this dimension
demonstrated active engagement, reflecting familiarity with online banking, investment platforms, and other
financial resources. The second dimension captured financial literacy and risk tolerance. It reflected the depth
of financial knowledge and a willingness to explore complex financial products and investment options. High
scores on this dimension indicated that individuals were proactive in managing their finances and confident

in making informed decisions about digital financial tools.
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The third dimension focused on trust and confidence in digital financial services. High scores suggested a

willingness to rely on digital platforms for managing personal finances and confidence in sharing sensitive
financial information online. This dimension emphasized the critical role of trust-building initiatives in
expanding the reach of digital financial platforms. Efforts to improve digital and financial literacy provide
affordable technology access, and implement robust fraud protection measures are essential to bridge the gap

for this group.

Conclusion

The findings from this research highlight actionable strategies for financial institutions and program managers
should design user-friendly digital platforms tailored to the needs of older adults, incorporating accessibility
features such as larger fonts, simplified navigation, and intuitive interfaces. Additionally, targeted marketing
strategies that emphasize trust and data security can address senior citizens' concerns about online financial
tools. Empowering older adults to engage with digital financial tools enhances their financial independence
and reduces their vulnerability to fraud and exclusion. By fostering trust in digital platforms and improving
digital literacy, these initiatives can contribute to the overall well-being of senior citizens, enabling them to
better plan and manage their financial futures.
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